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Dear Friends,
As I am sure you are aware, after many years as DEKA’s Sales Manager, I will be leaving this post to 
take up a new one in the Company. I am delighted to have contributed to DEKA’s evolution from 
a small business founded in 1991 to one of the most renowned and highly reputed companies in 
the global market. This achievement would not have been possible without the help and patience 
of all of DEKA’s staff.

Back in the ‘90s the market was very different from how it is now, as technology and knowledge 
have increased exponentially to create new opportunities and new treatments. Back then laser 
was used almost exclusively as a surgical instrument - principally in hospitals - and systems were 
limited to CO2, Nd:YAG - largely continuous - and lasers and gases that have now disappeared.

Since then a number of new procedures have been introduced, including, to name just the most 
important ones: skin resurfacing, hair removal, vascular treatments, body contouring and, last but 
not least, the laser treatment of GSM symptoms. DEKA has been actively involved in this develop-
ment by introducing important and innovative systems like SmartXide DOT, SmartEpil, Triactive, 
SmartLipo, MonaLisa Touch and Onda, which have sold in the thousands globally.

Constant innovation has enabled DEKA to spread extensively in important countries - all over 
the globe - through a major distribution network. This opportunity has been key for us to get to 
know the state of play and the various interpretations of the laser sector and has given us a new 
impetus and new knowledge. I still remember when I got the idea for the MonaLisa Touch during 
a speech at a Gynaecology conference in Cordoba, in Argentina, about the effects of menopause 
on vaginal tissue, which are very similar to photo and Chrono aging of the skin!

DEKA relies heavily on the support of its distributors and will provide new ideas and new solutions 
to remain ahead of the field. The Luxea system, which offers complete and unique therapeutic 
solutions, is a further demonstration of this continuity, as are the new systems currently in our 
pipeline, which I am sure will continue to surprise the market and all of us here in the company.
I wish you every success with DEKA in the future. Together we will continue to be great.

Kind regards,
Mauro Galli



Breaking news

Enterprise at the service of art and 
the community. These words sum 
up the donation to the Uffizi 
Gallery by El.En., a leader mul-
tinational in the manufactur-
ing and distribution of lasers for 
medical and cosmetic purposes 
and for the restoration of works 
of art. 

The international company, with 
headquarters in Calenzano (Flor-
ence-Italy), donated two highly 
sophisticated lasers to the muse-
um for the conservative restora-
tion of its works of art, in particular 
the statues in the Boboli Gar-
dens and the paintings in the 
gallery. The laser that will be 
used at the Uffizi - the “Light 
Brush” produced by El.En./DEKA, 

LIGHT FOR ART

EL.EN. DONATES TWO NEW GENERATION
LASERS TO THE UFFIZI FOR RESTORATION WORK

with Erbium technology - will 
give paintings and frescoes a 
new lease of life. 

The donation to the Uffizi is cer-
tainly not the first such initiative 
by El.En. In the past it has do-
nated laser devices to the Vatican 
Museums and made donations 
overseas to the Metropolitan 
Museum of Art in New York and 
the Paul Getty Museum in Los 
Angeles. It has also lent its de-
vices around the world to restore 
priceless masterpieces. 
Paolo Salvadeo, General Man-
ager of El.En., stated: “To revive 
beauty wherever it might be to 
bestow it upon future generations. 
This is why we are here. We are par-
ticularly honoured that Uffizi direc-

tor Mr Schmidt has accepted our 
donation. This confirms once again 
his extraordinary sensitivity for art, 
a universal heritage we must, by 
passing on to posterity the mes-
sage of beauty and love left by the 
great masters of the past”. 

The Director of the Uffizi Gal-
lery, Eike Schmidt adds “The 
protection of artistic heritage has 
always been one of our chief con-
cerns: we are therefore happy to 
accept this donation, because the 
lasers produced by El.En. provide 
us with new instruments for the 
conservation of works of art, that 
will allow us to intervene without 
undermining or compromising 
their integrity, and instead fully re-
veal their beauty. Moreover, we are 
proud of this partnership because 
it is based on a technology that is 
made in Italy, or rather in Florence, 
which is exported and known 
throughout the world”.
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Luxea is the winner of the Industry Awards as new device and 
technology innovation.

Luxea is a new multifunctional and upgradable platform: a com-
plete and modular system offering a wide range of skin and beauty 
treatments. It provides up to 10 different handpieces, either laser 
and latest generation IPL, whose configuration is user-adjustable 
depending on both clinic specializations and scheduled budget, 
allowing to meet professional demand exhaustively.

Based on its long-lasting experience, DEKA has developed a new 
generation of pulsed light, laser and RF handpieces providing max 
power in small sizes.  The miniaturization of the solid-state lasers 
sources (Nd:YAG, Nd:YAP, Q-Switched, Er:YAG) empowered with best 
performances is one of the challenges won by DEKA’s long-term 
expertise!

Luxea

LUXEA WINS THE BEST
DEVICE AWARD 2019  

YOUR X-FACTOR
IN DERMATOLOGY

Luxea is the full modular 
workstation that expands with 

the clinic! 



Cool stuff
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Pigmented lesions can be either epidermal, dermal and mixed, 
depending on the depth of the pigment located in the skin. 
Many people decide to undergo a laser treatment to get rid 
of them. 

The treatment of pigmented lesions has always been char-
acterized by a trade-off between efficacy and pain, given the 
sensitivity of the area in which pigmented lesions  usually are 
located (face).  To treat them it is usually used some Q-switched 
Laser systems with very short and very powerful pulses so to 
unluckily damage  the surrounding tissues either.
Thanks to DEKA’s vast experience in laser sources, it was pos-
sible  to design a new handpiece utilizing the most effective 
wavelength for melanin (Alexandrite 755nm) in a low fluence 
multipass to offer  the greatest comfort and safety treatment 
to patients.

MOVEO PL, therefore, overcomes the trade-off providing, for any 
skin type,  maximum results in a painless, no side effects  way.

Moveo PL

FASTNESS AND COMFORT
IN TREATING PIGMENTED 
LESIONS

DEKA has introduced the new 
single use RF Touch handpiece 
with a bipolar radiofrequency 
source directly connected to the 
CO2 laser device (Smartixide 
Touch and SmartiXide2 V2LR), 
providing a unique market pos-
sibility to offer a synergistic treat-
ment for the intimate health of 
patients.
The use of RF for tissue tighten-
ing is widepread in both derma-
tology and gynaecolgy. In order 
to perform tightening it’s nec-
essary to act on a well hydrated 
tissue; RF penetrates deeply only 

into tissue if they are perfectly 
hydrated. The presence of water, 
actually, favours the passage of 
the radiofrequency, producing 
heat in the deep connective tis-
sue and thus stimulating tight-
ening, toning and regeneration 
of new collagen.
Here, with the introduction of 
RF Touch, DEKA is able to offer 
a wider range of solutions 
for the treatment of vaginal 
health related symptoms: vagi-
nal atrophy with MonaLisa Touch 
and not- Vaginal atrophy corre-
lated vaginal laxity.

RF Touch

THE
GAME CHANGING
SYNERGY FOR
VULVO VAGINAL
HEALTH

FOCUS ON

MOVEO PL is a new 7mm Moveo handpiece which 
allows to treat skin spots by progressively heating 

the lesion without side effects, especially in skin with 
diffuse pigmentation



Eyes on the market
This section is dedicated to unveil the world of DEKA’s 
distributors to get insights that inspire action and know the 
key drivers better…

England

Spotlight on

Dr. Jonathan Exley
Managing Director
LYNTON
England

Lynton is a UK manufacturer and distributor of medical-grade aes-
thetic technology that originate from the University of Manchester. 
Founded in 1994 by a team of Ph.D. physicists today we have the 
largest support network available in the UK, providing all Lynton 
customers with access to our Clinical, Marketing, Training and Tech-
nical Support departments. We specialise in guiding all our custom-
ers through the transitional process of setting-up new aesthetic 
technologies within their business, with over 1,000 customers in the 
UK already successfully using our equipment. We understand that 
when using aesthetic technology, our customers need to be sure of 
its quality, integrity and reliability which is why DEKA is the per-
fect partner for us. We have helped build and support hundreds of 
medical and aesthetic practices across the UK, resulting in us win-
ning numerous awards for the quality of our equipment and 
post-purchase support services. This success has all contributed 
to Lynton being approved as a preffered NHS Supplier. 

The Motus AY is a bestseller at Lynton, hair removal is in very high 
demand in the UK and customers are educated about laser technol-

ogy - they want the best! The Motus AY has been extremely popular 
because it’s a genuine innovation in technology. The practitioner 
values the efficacy of the Alexandrite wavelength whilst the patient 
values the safety and comfort of Moveo mode. Body contouring 
continues to grow in the UK and we predict ONDA will be huge-
ly successful in 2020, along with continued growth in the skin 
rejuvenation sector. 

A focus for Lynton next year is to continue to grow in the digital 
space. As more consumers make their purchasing decisions not just 
online, but via the phone rather than desktop device, so our com-
munication channels need to change. Awareness of tools such as 
youtube advertising and facebook Live are growing in the UK and 
now is a great time to get a head start and populate these areas 
with valuable content both for practitioners and the end consumer 
to future proof the Lynton brand.     
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UPSTREAM MARKETING:
WHAT GREAT INNOVATION 
NEEDS

DEKA has always made of innovation its main weapon to ex-
cel among competitors. The history of DEKA is characterized by 
numerous inventions and patents that have brought important and 
significant novelties in the field of medicine.

This is why DEKA has decided to create a new Department, led by 
Mauro Galli, to enhance this expertise: UP STREAM MARKETING.

Upstream marketing focuses on innovation. It tries to answer two 
questions: where the market is  moving and what customers want 
next.  Not only does upstream marketing influence the development 
of products, it can also focus on identifying the company’s purpose 
and developing its brand identity. A business engaged in upstream 
marketing at that level will conduct its strategic research to examine 
the future of the market it serves and how it can develop and produce 
products to serve the market it foresees: will look at trends, examine 
demographics, project economic conditions, conduct focus group 
meetings and examine alternative product ideas. It works with a 
production development team to create the product. 

The results of its upstream marketing will be revealed in its mission 
statement and long-term strategic goals.

WHAT WILL OUR CUSTOMER 
WANT NEXT?

“Client requests are becoming more and more 
pressing towards the search for new and 

innovative procedures. It is, therefore, necessary 
to have always something innovative and equally 

effective, exploring lands that have not been 
touched so far.”

•

WHERE DOES THE MARKET  MOVE?
“The market will consolidate its cornerstones in-

creasingly; hair removal, body contouring, skin 
treatment and vaginal treatments will be the 

most prosperous and interesting sectors.”

•

HOW DO WE WANT TO BE PART 
OF THESE MOVES?  

“DEKA will want always to be a protagonist, it is 
essential to stay in its current position, we will have 
to improve our performance in everything we 
offer, ranging from product reliability to training, 

passing from communication to the search of 
selected and motivated partners.”

Mauro Galli
Up-stream Marketing Director
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EUROGIN
Monte Carlo, Monaco
4-7 December 2019
Booth D10

ARAB HEALTH
Dubai, UAE
27-30 January 2020
Italian Pavillion Z2 - Booth  E50          

IMCAS
Paris, France
30 January-1 February 2020
Booth N223
31 January, 10.30
Room 352 - level 3
Workshop/Live Demo Onda

AAD
Denver, USA
20-22 March 2020
Booth 2515

AMWC 
Monte Carlo, Monaco
2-4 April 2020
Booth B4

DEKA ACADEMY
4-6 December 2019
12-14 February 2020
15-17 April 2020

EADV
Madrid, Spain
10-12 October 2019
Booth B10

EUGA
Tel Aviv, Israel
16-18 October 2019
Booth 20

ESG
Vienna, Austria
16-19 October, 2019
Booth 24
18 October, 15.45-16.45
Meet the Expert
MonaLisa Touch: regulatory and clinical 
updates
Simone Parenti, DEKA
Prof. Roberto Angioli, Rome, Italy

MCA
Monte Carlo, Monaco
8-9 November 2019
Booth C9
8 November, 15.00-16.00
Live Demo/Workshop
Virtually painless Body Contouring 
application : The Onda Success
Benedetta Salsi, Dermatologist, Italy
Simone Parenti, Clinical Educator DEKA
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World Congress & Postgraduate Course


